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Abstract

Sponsorship has become a trend in the sport industry. Through
sponsorship, sport organizations and enterprises exchange mutual
benefits and create a win-win situation. Sponsorship benefits can be
evaluated from different aspects. In this study, sponsorship benefit in
term of consumer perspective was assessed. Therefore, the purpose of
this study was to examine consumer identification on corporate
sponsorship, the demographics of the spectators, and the marketing
effect of sponsorship.

Spectators who attended the 2007 Baseball World Cup Game in
Taiwan in November 2007 were the subjects of this study. Random
sampling was used to collect the data. 822 questionnaires were collected
and 722 were valid which resulted a high return rate of 87.84%. After
data collection, the data were analyzed by SPSS10.0 with and descriptive
statistics and One-way ANOVA, and AMOS 7.0.

The results of the study were in the following:

I. The major attendees were male, 21-28 years old, had college degree, and
had an average monthly income of NTD 15,000 and below.

2. Taiwan Mobile had the highest recognition rate.

3. In the ranking of corporate identifying effectiveness based on
spectator number and percentage, the first six corporate were: Taiwan
Mobile, Herbalife, Holiday KTV, Taiwan Beer, Gillette.

4.After analyzing with AMOS 7.0, the study generates the following
results. First, attitude toward baseball sport had a negative effect on
sport sponsorship effect. The reason may result from spectators could
not tell from the difference between advertisement and sponsorship.
Second, attitude toward baseball sport had a positive effect on corporate
recognition. Corporate could gain more recognition through spectators’

strong support on attitude toward baseball.

Key word: Sport sponsorship, World Cup Baseball Game, Sport
sponsorship effect

II



I



v






DD 11
D 12
D4 14
D S 21
3.1 35
3.0 35
235 35 36
T4 36
3 A 37
Y 40
3.7 e 45
3-8 46
3.9 47
310 48
A-1 51
A-0 54
A-3 57
P 62
4-5 64
4-6 65
4-7 66
4-8 e 68
4-9 69
4-10 71

VI



4-11
4-12
4-13
4-14
4-15
4-16
4-17
4-18
4-19
4-20
4-21
4-22
4-23
4-24
4-25
4-26

Vil



Vi



International Olympic Committee,

I10C J. A. Samaranch 2000

2,130
IEG SPONSORSHIP REPORT(2006) 2007

377
66% 1999
1996 30.5
1998 45.5 1999
88 % ( 2001)
2001 2003
2004

2004



2007

2001 34 2006 16

2007

2001

10

2001
2007

1,000



H1



H2

H3

H4

HS

H6
H7

Meenaghan (1991)

Meenaghan

1999



Howard Crompton (1995)

2007 37
36
1936
16 1999
2001 34
Baseball World Championship
Baseball World Cup
2005 9
2007 11 37

2001 34



1991
1994

Gardner Shuman (1987)

Cornwell (1995)

Meenaghan (1991)

2001



1999

Gardner Shuman (1987)

Cornwell (1995)

Meenaghan (1991)

McCarville & Copeland

(1994)

2001




1999

1995

2002

2001

1991

Stotlar (1993)

(1996)

Komoroski

Biemmond



1993

1990

2004

B2B

1992

1999



Irwin Asimakopoulos (1992)

B W N

E S L\

1995
2-2

10



2-2

2-3

9 1 9
8 2 9
7 3 9
6 4 9
3 5 9
3 5 14
3 5 14
3 5 14
1994
2003

11



2-3

12

2003



Sleight 1989

2001

1999

Brooks (1990)

McCarville
Copeland (1994)

1999

2-4

13



2-4

Sleight (1989)

Brooks (1990)

McCarville &
Copeland
(1994)

2001

1999

2004

14



2-4

1999

2001

2001

2001

15

p71



1993
2001

NIKE

2001

16



Mullin, Hardy Sutton (2000)

17



2002 91
91
2,842 1

2002 91

Howard Crompton (1995)

18



2001

Thwaites (1995)

19



1999

20



2-5

1. 2.
(1) / (1)
(2) (2)
(3) (3)
(4)
(4) /o ](5)
(5) /
(6) /
3.
4.
(1) (1)
(2) (2)
(3)
(3) (4)
(5)
5.
1998

21




Pitts

Stotlar (1996)

LOGO

22



2-2

2001

23

p63



Howard

1998

1999

Crompton (1995)

24



1993

1995

Meenaghan (1991)

25



Komoroski Biemond (1996)

26



Kotler (2000)

Ajzen (1975)

Miniard Blackwell (1995)

(Cognitive Component)

(Affective Component)

(Behavioral Component)

D’Astous Bitz (1995)

Crimmins Horn (1996)

2004

2001

27

Fishbein

Engel



2004

1998

2004

28



2004

7,001~9,000

26~30

2005

2006

29

2005

15



2005

2001

87.8%

2003

51.5%

2007

28

2001

91

30



Stotlar

1993

31



2007

32




3-2

A

A

3-2

33




2007

2001

11

2007 37

4
11 18
2007 37
2004 1999
2007
Likert

34



3-2

35



24

14 3-3
3-4
3-3

O O KTV O RED BULL
O O O HICHANNEL
O O O
O O O
O O

36



37



2007
2007 11 6 117 18

SPSS 10.0 for Windows
AMOS 7.0
a=.05

38



Cronbach’s a

SEM AMOS

(one-way ANOVA)

Scheffe

2007 37
2007 10 31 1T 1

200 162
81.0

39



36

3-6

3-6

Levene

F

t

Ql

Q2

Q3

Q4

Q5

Q6

Q7

QS8

26.482 .000

0.001 0.976

1.147 0.2916

2.830 0.1016

12.798 0.0016

0.742 0.3956

0.423 0.520

1.937 0.173

611
.476
322
311
.280
222
.034
.043
.979
910
.324
3.37
5.437
5.436
6.264
6.312

W W W W L L L N N D W

35
19.193
35
33.230
35
29.219
35
34.996
35
24.141
35
34.750
35
34.8591
35
33.379

.000
.000
.026
.027
.000
.000
.000
.000
.000
.001
.002
.002
.000
.000
.000
.000

40



3-6

Levene
F t
Q9 4.812 0.035 4.569 35 .000
4.503 26.548 .000
Q10 0.462 0.501 3.608 35 .001
3.578 31.135 .001
Q11 0.023 0.879 2.810 35 .008
2.798 33.619 .008
Q12 0.019 0.892 7.154 35 .000
7.138 34.350 .000
Q13 30.222 .000 7.422 34 .000
7.422 17 .000
Q14 0.036 0.851 4.932 35 .000
4.932 34.900 .000
Q15 0.324 0.573 4.938 35 .000
4.968 34.086 .000
Qle6 1.405 0.244 7.643 35 .000
7.598 32.634 .000
Q17 21.358 .000 6.624 35 .000
6.463 18.984 .000
Q18 0.033 0.857 4.695 35 .000
4.693 34.843 .000
Q19 1.095 0.302 5.507 35 .000
5.479 33.104 .000
Q20 1.436 0.2392 5.957 35 .000
5.907 30.955 .000

41



3-6

Levene
F t
Q21 16.709 0.000 5.866 35 .000
5.735 20.279 .000
Q22 12.793 0.001 4.230 35 .000
4.144 21.895 .000
Q23 4.184 0.048 4.275 35 .000
4.218 27.323 .000
Q24 1.562 0.220 6.474 35 .000
6.481 34.990 .000
Q25 16.848 0.000 6.109 35 .000
5.972 20.290 .000
Q26 0.084 0.774 3.279 35 .002
3.273 34.500 .002
Q27 0.153 0.698 5.816 35 .000
5.781 32.566 .000
Q28 0.359 0.553 6.411 35 .000
6.354 30.725 .000
3.287 35.000 .002
Q29 4.663 0.038 4.365 35 .000
4.304 26.913 .000
Q30 3.258 .0080 6.163 35 .000
6.200 34.107 .000

42



3-6

Levene
F t
(
Q31 1.005 0.323 3.282 35 .000
3.287 .000
Q32 0.073 0.80 5.619 35 .000
5.582 32.311 .000
Q33 0.220 0.642 4.289 35 .000
4.335 31.505 .000
Q34 0.474 0.496 5.072 35 .000
5.065 34.598 .000
Q35 0.000 0.988 4.792 35 .000
4.771 33.500 .000
Q36 0.492 0.487 3.524 35 .001
3.529 35.000 .001
1 0.5
KMO Kaiser-Meyer-Olkin 0.879
7
62.122
36 0.5
32
Ql1

Q15

43



Q32
Q35
Cronbach’s a
Cronbach’s a
Cronbach’s «a 0.6
0.9313

44



3-7

Cronbach’s a

.821

.766

L7157

716

710

755

.643

54.793%

0.8614

45

3-8



3-8

Cronbach’s a

.857

.755

117

.534

.679

.542

718

.668

72.455

43.449

.6118

L7316

46



3-9

3-9

Cronbach’s a

56.452 .7588
.858

.882

15

47



Cronbach’s a

.605

.630

671

.656

.734

.766

.699

.564

58.198

54.925

L7925

.6408

48



Cronbach’s a

.655

.565

.669

.785

.700

731

.720

58.162

.8793

49



50



2007 11 7 96 11 17
822
88 722 87.83
4-1
4-1
/
11/9
196 20 176 89.80
VS
11/9
29 6 23 79.31
VS
11/10
109 16 93 85.32
VS
11/11
66 6 60 90.91

VS

51



11/11
27 5 22 81.48
VS
11/12
116 10 106  91.38
VS )
11/13
85 13 72 84.71
VS
11/13
9 0 9 100
VS
11/14
39 2 37 94.87
VS
11/14
11 1 10 90.91
VS
11/16
60 7 53 88.33
VS
11/17
9 0 9 100
VS
11/17
58 8 50 86.21
VS
822 100 722 87.83
4-3

63.3 36.7 21~28

52



63.6
15,000 40. 15,001~30,000
41.1
39.8
55.3
76.6
2007
4-2
63.3% 265 36.7%
2003 91
53.7 46.3
26.9 73.1
29.2
4-2 1

2001 2006

53

72.3%
23.8
6~10

457

2005

2001

70.8



4-2

2001 / 2001 79.8 20.2

/ 2004 54 46

/ 2004 68.4 31.6

/ 2004 48.6 51.4

/ 2005 46.5 54.5

/ 2005 59.7 40.3

/ 2005 66.9 33.1

2006 / 2007 71.1 28.3

2007
21~28 63.6 29~36
2001

19~25 64.8 2003

91 13~18 64.3
2005
SBL
16~20 50 2001

16~24 64.9

54



16.6

2004

15,000

15,001~30,000

2005
57.8

2001

2007
15,000

2007

72.3
2001
70.2
2007
40.3
23.8 2005
10,000
47.1
2007
41.1
2005
2007
39.8 1~3

55

18.

76.

1

64.

47.

3

63.

5

5

0



38.6
10 7 3

2007
1~3 76.6 4~6

2007

56

55.

5

16.

6



12

13~20
21~28
29~36
37~44
45~52
53~59
60

15000
15001~30000
30001~45000
45001~60000
60001~75000
75001

457
265

100

459

120
26
16

72
522
120

291
172
152
60
19
28

63.3
36.7

1.1
10.0
72.3
16.6

57



1~5
6~10
11~15
16~20
21

1~3
4~6
7~9
10~12
13

297
134
79
56
69

85

279
287
89
25
42

553
122
26

14
106
112
103
401

41.1
18.6
10.9

58



26

14 2

SSK

Donuts

IBAF
HIWIN

36
4
24
REDBULL
KTV
HIWIN

59

41

4
29
4
1
26
14
HICHANNEL
Dunkin



Taiwan Yes Taiwan Yes

Taiwan Yes

HIWIN
HIWIN HIWIN HIWIN
Taiwan Yes Taiwan Yes

Taiwan Yes Taiwan Yes

55 28
2 10 11
41 14
2 10 11
1 1
49 26 2
10 11
37 14 2
10 11
SSK

RED BULL MOD
Dunkin Donuts

KTV

60



IBAF

SSK
HICHANNEL
Dunkin
Donuts KTV
REDBULL
IBAF
HIWIN HIWIN
HIWIN HIWIN HIWIN
HIWIN HIWIN HIWIN
HIWIN HIWIN
Taiwan Yes Taiwan Yes Taiwan Yes Taiwan
Yes Taiwan Yes Taiwan Yes Taiwan Yes Taiwan
Yes Taiwan Yes

4-4

61



KTV 1 1 1 1

RED BULL 1 1 1 1
4 4 4 4

3 3 3 3
HICHANNEL 1 1 1 1
10 10 4 4

11 11 4 5

2 0 0 2

1 1 1 1

1 1 1 1

1 1 1 1

1 1 1 1

2 2

1 1 1 1
41 37 24 29

62



67.5

21.

6.40

60.4

1

21

2

76.2

63

70.0

19.

15.5
5.96
4-5

7

61
23.0

70.6
23.4

.7



(28.9) (37.0)
(55.4) (70.6)
RED BULL (48.1) (50.6)
(21.2) (15.5)
(56.7) (64.9)
HICHANNEL (34.8) (35.8)
(19.7) (21.1)
(23.0) (23.4)
(61.7) (58.9)
(46.8) (36.2)
(39.8) (51.7)
(60.4) (67.5)
(70.0) (76.2)
(30.0) (30.9)
Total 2726(596.5) 1697(640.3)
N 457(100.0) 265(100.0)
5.97 6.40
13~20 76.0
13~20 7.07
37~44 6.19

29~36 6.16

64



4-6

13~20 21~28 29~36 37~44 45~52

(45.0)  (29.4) (33.3) (19.2) (31.3)
(76.0)  (60.1) (28.3) (50.0) (31.3)
RED BULL (60.0) (48.8) (49.2) (26.9) (25.0)
(21.0) (17.2) (20.0) (30.8) (37.5)
(75.0)  (58.8) (58.3) (46.2) (25.0)
HICHANNEL (42.0)  (32.9) (37.5) (38.5) (37.5)
(19.0) (19.2) (25.0) (23.1) (18.8)
(29.0) (20.7) (25.0) (23.1) (31.3)
(55.0)  (61.0) (65.0) (65.4) (50.0)
(62.0) (39.0) (42.5) (50.0) (31.3)
(48.0) (44.0) (42.5) (42.3) (43.8)
(62.0) (64.9) (59.2) (65.4) (43.8)
(72.0)  (73.6) (70.0) (69.2) (50.0)
(41.0) (27.5) (30.8) (46.2) (18.8)
Total 707 2749 740 161 78
(707.0) (597.1) (586.6) (596.3) (487.9)

100 459 120 26 16
N
(100.0) (100.0) (100.0) (100.0) (100.0)
7.07 5.97 5.86 5.96 4.88

65



6.33 6.21
6.08
4-7
4-7
(50.0) (34.7) (31.6) (30.0)
(62.5) (63.9) (61.1) (58.3)
RED BULL (25.0) (51.4) (48.7) (50.8)
0 (23.6) (17.2) (25.8)
(37.5) (50.0) (61.5) (59.2)
HICHANNEL (62.5) (36.1) (34.1) (37.5)
(12.5) (23.6) (18.6) (25.8)
(25.0) (30.6) (21.3) (26.7)
(37.5) (62.5) (59.4) (66.7)
(50.0) (40.3) (42.9) (44.2)
(12.5) (45.8) (44.4) (44.2)
(37.5) (61.1) (62.8) (66.7)
(87.5) (65.3) (73.4) (70.8)
(50.0) (31.9) (30.7) (26.7)

66



Total 44(550.0) 447(620.8) 3172(607.7) 760(633.4)
N 8(100.0) 72(100.0) 522(100.0) 120(100.0)
5.5 6.21 6.08 6.33
75,001 7.46
15,000 6.81
60,000~75,000 6.36
4-8

67



15,000 15,001 30,001 45,001 60,001 70,001

30,000 45,000 60,000 70,000

(38.8) (29.7) (19.7) (25.0) (36.8) (50.0)
(69.1) (59.9) (53.9) (45.0) (57.9) (57.1)
(28.5) (15.7) (17.8) (21.7) (31.6) (39.3)

(64.3) (54.7) (58.6) (66.7) (68.4) (53.6)
RED BULL (55.7) (39.5) (44.7) (51.7) (52.6) (53.6)
(23.0)  (9.9) (15.8) (21.7) (26.3) (42.9)
(66.7) (53.5) (53.3) (56.7) (63.2) (64.3)
HICHANNEL  (38.8) (31.4) (31.6) (35.0) (31.6) (42.9)
(22.7) (15.7) (17.8) (21.7) (15.8) (35.7)
(51.9) (35.5) (34.9) (31.7) (52.6) (57.1)
(48.8) (33.7) (46.1) (46.7) (47.4) (42.9)
(61.9) (63.4) (61.2) (66.7) (57.9) (78.6)
(77.3) (62.8) (73.7) (76.7) (63.2) (67.9)
(34.0) (27.9) (22.4) (25.0) (31.6) (60.7)

Total 1983 917 838 355 121 209
(681.5) (533.3) (551.5) (592.0) (636.9) (746.6)
N 291 172 153 60 19 28

(100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
6.81 5.33 5.52 5.92 6.37 7.47

68



6.61 6.14
4-9
-9
(37.7) (27.6) (24.1) (23.2) (36.2) (100.0) (25.9)
(68.7) (61.2) (55.7) (44.6) (52.2) (50.0) (56.5)
RED BULL (53.9) (41.8) (43.0) (41.1) (55.1) 0 (50.6)
(22.6) (15.7) (16.5) (8.9) (24.6) 0 (17.6)
(66.3) (59.7) (55.7) (39.3) (63.2) (50.0) (51.8)
HICHANNEL  (37.0) (28.4) (40.5) (26.8) (39.1) (50.0) (36.5)
(20.2) (23.1) (19.0) (12.5) (13.0) (100.0) (25.9)
(26.9) (20.9) (15.2) (17.9) (24.6) 0 (23.5)
(60.9) (56.0) (63.3) (50.0) (62.3) 0 (71.8)
(52.2) (40.3) (35.4) (35.7) (31.9) 0 (36.5)

69



(46.1) (41.0) (41.8) (48.2) (46.4) (50.0) (40.0)
(60.3) (65.7) (60.8) (62.5) (62.3) (100.0) (70.6)
(76.8) (68.7) (64.6) (66.1) (75.4) (100.0) (70.6)
(32.3) (31.3) (29.1) (17.9) (29.0) (100.0) (30.6)

Total 1966 779 446 277 424 14 517
(662.1) (581.4) (564.6) (495.3) (615.2) (700) (607.6)
N 297 134 79 56 69 2 85
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)
6.62 5.81 5.65 4.95  6.15 7 6.08
21
6.90
4-10

70



21
1 5 6~10 11~15 16~20

(31.5)  (32.4) (31.5) (12.0) (42.9)
(57.0)  (61.3) (67.4) (68.0) (66.7)
RED BULL (46.6)  (53.0) (48.3) (36.0) (47.6)
(15.8)  (21.6) (25.8) (12.0) (14.3)
(67.3)  (61.0) (64.0) (52.0) (61.9)
HICHANNEL  (33.3)  (37.3) (28.1) (40.0) (54.8)
(14.7)  (24.7) (21.3) (28.0) (19.0)

(19.4)  (27.2) (21.3) (16.0) (28.6)

(57.3)  (62.0) (61.8) (60.0) (71.4)
(40.9)  (42.9) (44.9) (40.0) (54.8)
(42.7)  (44.9) (48.3) (36.0) (45.2)
(40.9)  (42.9) (44.9) (40.0) (54.8)
(42.7)  (44.9) (48.3) (36.0) (45.2)
(58.8)  (64.4) (68.5) (68.0) (69.0)
(29.0)  (30.7) (30.3) (32.0) (35.7)

Total 1602 1825 567 143 290
(574.2) (636.2) (638.8) (572.0) (690.3)

N 279 287 89 25 42
(100.0) (100.0) (100.0) (100.0) (100.0)

5.74 6.36 6.38 5.72 6.90

71



10~12

10~12 7.86 7~9
6.31 13 6.29
4-11
4-11
1~3 4~6 7~9 1o~12 °°
(33.5)  (20.5) (34.6) (57.1) (50.0)
(62.9)  (49.2) (65.4) (85.7) (64.3)
RED BULL (47.6)  (54.9) (53.8) (42.9) (50.0)
(19.7)  (16.4) (11.5) (42.9) (50.0)
(61.1)  (50.0) (73.1) (71.4) (57.1)
HICHANNEL (35.8)  (32.0) (26.9) (42.9) (50.0)

(19.2)  (24.6) (26.9) (14.3) (14

3)
(21.9)  (25.4) (23.1) (71.4) (28.
(58.6)  (67.2) (61.5) (100.0) (64.
(42.7)  (44.3) (46.2) (42.9) (35.
(44.7)  (46.7) (26.9) (42.9) (35.
(64.0)  (61.5) (61.5) (42.9) (50.
(72.2)  (73.0) (65.4) (85.7) (78.
(29.7)  (27.9) (53.8) (42.9) (28.

6)
3)
7)
7)
0)
6)
6)

72



13
1~3 4~6 7~9 10~12
3392 724 164 55 88
Total

(615.6) (593.6) (630.8) (785.9) (628.6)

553 122 26 7 14
N

(100.) (100.0) (100.0) (100.0) (100.0)

6.16 5.94 6.31 7.86 6.29
6.68
4-12 4-13

73



(27.4) (0.2) (27.2) (31.9)

(62.3) (54.5) (57.3) (63.3)

RED BULL (43.4) (8.9) (7.5) (8.1)

(18.8) (30.4) (15.5) (15.5)

(64.2) (54.5) (55.3) (61.1)

HICHANNEL (34.0) (39.3) (32.0) (35.2)

(21.7) (33.9) (27.2) (14.2)

(26.4) (34.8) (28.2) (17.7)

(68.9) (55.4) (40.8) (65.1)

(34.9) (50.9) (54.4) (39.9)

(47.2) (35.7) (36.9) (47.6)

(56.6) (75.9) (59.2) (62.1)

(88.7) (65.2) (62.1) (72.6)

(26.4) (38.4) (36.9) (27.4)
Total 664(626.6) 749(668.9) 599(576.7) 2411(602.5)
N 106(100.0) 112(100.0) 103(100.0) 401(100.0)

6.27 6.69 5.77 6.03
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2
3 RED BULL KTV KTV
4 KTV
5
KTV
4-14 14
72.3% 63.0%
60.9% 60.7% 59.7% RED BULL
49.0% 44.2% 42.9%  HINET
35.2% 31.9% 30.3%
23.1% (20.2%)
19.1%
RED BULL
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KTV

RED BULL

LOGO

HINET

522

455

440

438

431

354

319

310

254

230

219

167

146

138

69.

64.

63.

59.

58.

51.

46.

44,

40.

33.

32.

29.

25.

23.

10

11

12

13

14
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T (T-test)

One-way Anova

4-15 4-16
4-15 4-16
4-15 4-16
4-15 4-16
4-15 4-16
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4-15 4-16
4-15
F

579.960 579.960 34.819%**
61.297 61.297 4.565%
2.232 2.232 1.433
10.465 10.465 4.033*
5.686 5.686 0.611
25.325 25.325 6.138*
268.140 268.140 11.288%%*

*p<.05

*%p< 01 **%*p<. 001



4-16

30.42 23.72 8.48 6.83 20.13 11.18 23.79
3.62  3.51 1.27 1.62 3.04 2.01 4.84
28.56 23.11 8.37 6.58 19.95 10.79 22.49
4.77 3.91 1.22 1.59 3.07 2.07 4.94
4-17
F=1.402, p=.232
4-17
F=0.514, p=.725
4-17
F=3.408, p=.009 Scheffe

Method
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4-17
F=3.026, p=.017 Scheffe
Method

4-17
F=0.846, p=.497
4-17
F=0.294, p=.882
4-17

F=1.421, p=.225
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F
97.538 5 24.385 1.402
33.139 5 6.628 0.514
20.965 5 5.241 3.408
31.190 5 7.979 3.026
31.550 5 7.875 0.846
4.901 5 1.225 0.294
136.64 5 34.160 1.421

*p<.05

*%p< 01 **%*p<.00]1

4-18

F=1.083, p=.355

F=6.628, p=.427

F=4.858, p=.002

81

Scheffe



Method

p=.186

4-18

4-18

4-18

F=0.304, p=.822

F=.0.477, p=.698

F=0.218, p=.884

82

F=1.607,



F
50.652 3 18.884 1.083
37.593 3 12.534 6.628
23.356 3 7.452 4.858
2.387 3 0.796 0.304
44.759 3 14.920 1.607
5.965 3 1.988 0.477
15.798 3 5.266 0.218

*p<.05

*%p< 01 **%*p<.00]1

4-19

4-19

F=1.158, p=.329

F=1.988, p=.078

F=1.104, p=.357
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4-19
F=0.933, p=.459

4-19
F=2.516, p=.029
Method
4-19
F=2.636, p=.023
Method
4-19

F=2.754, p=.018
Scheffe Method
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Scheffe

Scheffe



F
100.82 5 20.163 .158
133.19 5 26.638 .988
8.597 5 1.719 .104
12.156 5 2.431 .933
115.84 5 23.168 516
54.155 5 10.831 .636
327.83 5 65.566 .754

*p<.05

*%p< 01 **%*p<.00]1

4-20
F=0.606, p=.725
4-20
F=0.525, p=.789
4-20

F=0.738, p=.619
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4-20

4-20

4-20

4-20

F=0.931, p=.472

F=1.771, p=.102

F=1.627, p=.137

F=1.313, p=.249
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4-20

F
63.657 6 10.609 0.606
42.686 6 7.114 0.525
6.919 6 1.153 0.738
14.568 6 2.428 0.931
6610.8 6 16.377 1.771
40.367 6 6.728 1.627
189.33 6 31.556 1.313

*p<.05 **p< 01 **%*p< 001

4-21
F=25.723, p=.000
Scheffe Method
6~10 1~5

4-21
F=3.024, p=.017
Scheffe Method
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4-21

4-21

Scheffe Method

4-21

4-21

4-21

F=1.777, p=.132

F=3.738, p=.005

Scheffe Method
16~20

F=2.322, p=.054

F=1.326, p=.259

F=1.582, p=.177
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4-21

F
1577.8 4 394 .44 25.723*** A B,C,D>E
161.42 4 40.356 3.024
11.032 4 2.758 1.777
38.379 4 9.594 3.738 B>E
86.147 4 21.537 2.322
22.005 4 5.501 1.326
151.95 4 37.987 1.582
*p<.05  **p<. 01 ***p< 001
A-21 B-16~20 C-11~15 D-6~10  E-1~5

4-22
F=4.692, p=.001
Scheffe Method

4-22
F=1.016, p=.398
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4-22

4-22

4-22

4-22

F=1.558, p=.184

F=1.696, p=.149

F=0.622, p=.647

F=0.102, p=.982

F=1.376, p=.240
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4-22

F
320.71 4 80.176 .692
54.851 4 13.713 016
9.682 4 2.420 .558
17.606 4 4.402 .696
23.202 4 5.800 .622
1.709 4 0.427 102
132.36 4 33.089 .376

*p<.05  **p<. 01 ***p< 001

F=4.348, p=.005

Method

4-23

F=7.702, p=.000

Scheffe Method
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Scheffe



4-22

4-23
F=0.399, p=.754
4-23
F=2.436, p=.064
4-23
F=5.358, p=.001
Method
4-23
F=3.493, p=.015
Method
4-23

F=3.546, p=.014
Scheffe Method
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Scheffe

Scheffe



4-23

F
224.34 74.779 3.348%  A,D>C
303.32 101.11 7.702*%** A ,D>C
1.872 0.624  0.399
18.928 6.309  2.436
146.90 48.967 5.358** A, D>B
43.102 14.367  3.493
253.58 84.528 3.546*  A,D>B
*p<.05 *kp< 01 ***p<.001
A- B- D-
AMOS
X > df =3.487 p =0.12
(RMR) =0.38 (RMSEA) =0.059
(GFI) =0.872 (AGFI)
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=0.846 (CFI)= 0.903
(NFI) =0.870 GFI AGFI CFI NFI
1 0.9
08 X * df 3 X * df 4
(Byrne 1989)

4-24
4-1
4-24
( )
() (Chi-Square test)
P=0.12
p-value .05 ?
) 4 X
3.487
df < 4
( ) Root Mean Square Residual,
0.038
RMR 0.1
( ) Root Mean Square
Error of Approximation RMSEA 0.059
0.08
( ) Goodness of Fit Indices
0.872

GFI 0.9
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4-24

( ) Adjusted Goodness of
0.846

Fit Index AGFI 0.9
( ) Comparative Fit Index

0.903
CFI 0.9
( ) Normal Fit Index NFI

0.870

0.9

«C ) (PNFI) 0.5? 0.774
() (PGFI) 0.5? 0.728
C ) 0.5 ?
«C ) 0.6 ?
¢ ) 0.5
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-.04

2001

.40

11

AMOS

4-25

2004

AMOS
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2004



2001

.69

44

.25

2004
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4-25

-.04

.40

11

.69

44

.25

4.2
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4-26

( )
( ) (Chi-Square test)
P=0.18

p-value .05 ?
« ) 4 X

3.37
df < 4
( ) RMR 0.1 0.037
C ) RMSEA

0.057
0.08
( ) GFI 0.9 0.877
( ) AGFI 0.9 0.853
( ) CFI 0.9 0.908
( ) NFI 0.9 0.874
( ) (PNFI) 0.5? 0.778
( ) (PGFI) 0.5? 0.733
« ) 0.5 ?
C ) 0.6 ?
« ) 0.5 ?
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40%*

49%

-.01*

4-2

.80*

100

h 4
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2007 15000

21~28
6 10
1~3 2007
2006
6
13~20
7.07 45~52 4.59
6.33
6
70,001
7.47 5~6

6.62
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4.95

5 6
6.69
5~6
522

69.4 455 64.9 KTV 440

63.0 438 59.9 431

58.7 RED BULL 354 51.5 9
2007 63.3

36.7
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2001
2005 2007
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2003

2001

2001

2005

2004

2002

1999

28(3) 70-76

2001

1998

2005

2007
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2006

1991

2006

2001

2004

1993

1999

2004

1994

2001

1999

61-63
1998
1999

1995

2005

11

19

25(1)

107

23

7-29

92



2002

1990

2005

1999

2001

1992

1993

2004

1995

1995

91
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