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Abstract
The purpose of this study examined the 2007 National Athletic Games participants’

characteristic and their impression toward host city. Therefore, take the participants and
spectators of 2007 Athletic Games during the week of October 20-24 as the main
research object, mainly aims at participants’ practical consumption situation to estimate
economic benefit of 2007 Athletic Games. The method of this research was
questionnaires inquiry, the total questionnaires issued out to were 500, of which, 389
effective questionnaires returned. After data collection, statistics, chi-square test were
utilized to analyze. The findings were in the followings:

1. In participative character, male participants is more than female and more of
them are students, aged 21-25. Competitors or team staffs stay five days as the
same as Athletic Games. Dining, accommodation and commute are main
expenditure items. Spectators coming from outer counties near host city have a
high proportion of participating cultural activities and sightseeing in their
one-day trip.

2. Participants give a positive appraisal to host city, sport event and business
Sponsor.

3. The part of economic influence, participants’ average expenses were NT
$1,554.91 dollars per day, local spectators’ were NT $742.64 dollars per day and
some came from other areas were NT $1,538.80 dollars per day. Data analysis
follows an I/O table, multiplier benefit is 2.3.
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3.87 0.87 2
4.02 0.84 1
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4.06 4.01
4-22
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y % % % %
0 1.80 8.48  55.78  33.93 22
1.03 4.37  23.65 48.84 22.11 87
1.54 7.20  22.88  42.93  25.45 .84
0 5.40  30.59  41.39  22.62 81
0 4.63  16.45 54.50  24.42 99
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", % % % %

0.26 17 20.57  48.84  24.16 .90
0.26 08 16.20  53.73  26.74 .04
0.51 .57 18.77  54.24  23.91 .98
0.26 .83 19.02  46.02  31.88 06
0.26 31 14.65 50.13  32.65 13
0.51 .83 11.05  56.30 29.31 11
1.80 37 21.34  42.16  30.33 .95
0.26 .57 19.79  45.24  32.13 06
0.26 .80 17.22  46.27  34.45 13
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% % % % %
%
0 1.24 14.46 53.46 30.82 100
0 4.34 2.87 59.58 33.31 100
0 1.23 4.98 56.51 37.25 100
0 1.80 8.48 55.78 33.93 100

P 014
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%

%

%

%
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0.64 6.92 21.38 47.81 23.27 100
5.81 10.15 11.61 46.39 26.10 100
0.63 6.21 29.18 36.65 27.33 100
1.54 7.20 22.88 42.93 25.45 100
P .008
Pearson 11.228 p=.082>.05
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%

%

%

%

0 3.77 33.33 45.93 16.98 100
0 10.15 23.16 36.25 30.43 100
0 4.98 31.05 39.14 24.84 100
0 5.40 30.59 41.39 22.62 100

P .082

Pearson 7.466 p=.280>.05

4-27
4-27
% % % % %

%
0 3.77 18.25 55.98 22.02 100
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%

%

%

%

0 1.25 20.75 50.33 27.67 100
0 4.34 14.49 53.61 27.51 100
0 6.21 13.05 51.56 29.19 100
0 3.86 16.45 51.41 28.28 100
P .209
Pearson 9.887 p=.273>.05
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%
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%

%

%

%

%

%

0 1.88 18.86 50.94 28.31 100
0 5.81 21.76 36.25 36.25 100
0.63 3.12 11.19 63.98 21.12 100
0.26 3.08 16.20 53.73 26.74 100
P .010
Pearson 9.058 p=.337>.05
4-32
4-32

% % % % % %
0 1.25 16.34 55.98 26.43 100
1.47 4.34 23.17 43.46 27.51 100
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0.51 2.57 18.77 54.24 23.91 100

P .337
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0.26 2.83 19.02 46.02 31.88 100.00
P .420
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0.00 7.27 11.64 44.93 36.25 100
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0.26 2.57 19.79 45.24 32.13 100

P .048
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251.86 449.72  169.70 342.34  386.97 588.29
478.19 900.66 56.57 268.69 405.06 845.65

66.99 252.19 50.00 114.08 87.11 279.52
155.35 394.29 49.28 259.88 28.57 106.32
136.29 317.91  102.90 336.93 206.21 625.72

36.17 154.77 5.80 23.54 9.32 87.89

1,554.91 742.64 1,538.80

X X
2,069.06 4-40
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4-40

%

430.06 1 3.14 13.5
430.06 2 0 0
430.06 3 4.4 56.77
430.06 4 18.87 324.61
430.06 5 55.97 1,203.52
430.06 6 15.09 389.38
430.06 7 1.26 37.93
430.06 8 1.26 43.35
430.06 9 0 0
2,069.06

4-41

4-41

2,069.06 1,542.10 1,200.14
1,211.72 848.50 1,117.57
2,300.62 282.90 1,169.8
322.28 250.00 251.58
747.41 246.40 82.51
655.71 514.50 595.54
174.02 29.00 26.93
7,480.83 3,712.40 4,444.07
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40. 9% 17.74%
41.4% 5,556.75
4-42
4-42
846.25 272.95 496.86 1,616.06
495.59 150.18 462.67 1,108.44
940.95 50.07 484.3 1,475.32
131.81 44.25 104.15 280.21
305.69 43.61 34.16 383.46
268.19 91.07 246.55 605.81
71.17 5.13 11.15 87.45
5,556.75
2004
161
30
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4-43

1,2762.26

1

5,556.75

2.3
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4-43

1,616.06 1,108.44 1,475.32 280.21 1,076.72 5,556.75
7.666 14.807 3.67 0.213 1.618 27.974

6.72 0.406 1.064 0.173 0.556 8.919

8.373 5.903 29.756 0.283 4.478 48.793

0.037 0.167 0.111 0.016 0.07 0.402

0.976 2.713 0.422 0.135 1.483 5.729

25.562 65.621 27.538 4.645 59.096  182.462

52.661 76.864 50.52 4.682 71.369  256.095

29.202  355.546 29.326 2.534 55.73  472.338

7.868 93.962 7.93 2.407 16.464  128.631

2.577 28.508 2.992 0.707 5.348 40.132

6.114 29.576 6.777 2.137 13.241 57.844

1.148 230.59 2.181 0.509 8.659  243.087

2.131 8.88 4.122 2.643 4.471 22.247

3.863  109.652 6.408 1.866 12.892  134.681

56.987 96.586 57.098 5.415 84.685 300.77

* 7.232 4011.834 8.193 1.405 15.611 4044.275
0.908 15.252 0.278 0.052 1.113 17.602

15.055 94.943 25.899 3.877 85.266 225.04

12.12 43.902 10.442 1.455 2764.069 2831.988

9.275 49.317 9.579 1.555 15.143 84.869

31.778  270.957  104.991 9.857  203.364  620.947

45.619 67.114 28.505 9.311  155.753  306.303

* 0.142 1.267  809.852 0.073 0.396 811.731
* 889.353 6.986 1.259 0.237 3.103  900.937
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C ) 1,616.06 1,108.44 1,475.32 2,80.21 1,076.72 5,556.75
63.345 228.285 54.317 11.976 141.873 499.797
0.365 2.399 1.043 0.071 0.656 4.534
1.003 3.441 3.068 0.127 9.929 17.568
4.738 12.512 6.019 6.415 17.094 46.777
* 0.569 1.805 1.442 159.863 2.031 165.71
24.175 98.946 29.338 7.748 93.865 254.072
1317.561 6028.739 1324.138 242.389 3849.429 12762.26
2.3
1,554.91 742.64
1,538.80 1,278.78
2002 1,355
2003
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2007 96
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