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The purpose of this study was to investigate the relationships among the
involvement, team identification, loyalty by Chinese Professional Baseball League
fans. The data analyzed in this research were acquired by questionnaires. This study
selected the Chinese professional baseball league’s fans as the subjects by
convenience sampling. Out of the 525 questionnaires distributed, 502 valid copies
were collected, reaching to the rate of 95.6%. The data was analyzing the results by
Independent-Samples T Test and one-way MANOVA.

The summary of results as the following :
(1) Participants with different background showed significant differences in
involvement, team identification, loyalty .
(2) There was a positive correlation between fan’s involvement and team
identification.
(3) There were significant canonical correlation among involvement, loyalty.
(4) There was a positive correlation among fan’s team identification , loyalty.

(5) There were significant canonical correlation between loyalty.
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